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Stage One: Define
Part A: Empathy – Dig DeeperPart A: Empathy – Interview one



Stage One Continued

Part C: Define the Problem

Part D: How Might We Statement

Part B: Needs and Insights



Stage Two: Ideate
Part A: Lightning Demos



Stage Two: Ideate

Part B: Concept Sketches



Stage 1 Continued

Part B: Needs and Insights

While there are a few surprising insights, I believe the biggest 
problem is that Quinnipiac does not advertise themselves well 
enough to an urban areas as well as they can nor as well as 
they should. They tend to focus on out of state people. They 
do not diversity their marting. Because of this, it makes the 
school less attractive to someone like Myana or someone 
from an urban area. The reason why Quinnipiac does not 
market as much to in state people might be because they 
want to try to get people from all across the country to come 
to Quinnipiac. Based on how it was advertised to Myana, she 
did not want to go to Quinnipiac until she actually visited it.

Part C: Define the Problem
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Stage Three: Decide

Part A: Present Concepts



Stage Three: Decide

Part B: Capture Feedback



Stage Three: Decide

Part C: Reflect and Iterate



Stage Four: Prototype

After receiving feedback from Myana regarding the idea of changing how Quinnipiac
markets itself, I created a sketch to illustrate that idea. I included all the recommendations 
that were given during the decide phase.

Part A: Building Solutions



Stage Five: Test

After making the necessary changes, I developed my final prototype



Stage Five: Test Feedback


